
CELCOM IN-SHOWBIZ ANNOUNCES SPONSORSHIP OF 
‘SEMBILU 2005’
Celcom will be offering downloadables and recharge cards to customers

Kuala Lumpur, 9 March 2005 - In an effort to boost the local arts 
scene and promote Malaysian films, Celcom (Malaysia) Berhad 
announced its sponsorship of ‘Sembilu 2005’ under the Company’s 
Celcom In-Showbiz branding umbrella. In line with this sponsorship, 
Celcom will also be offering customers a variety of value-added services 
such as downloadables and limited edition recharge cards.

‘Sembilu 2005’, produced and directed by acclaimed director, Datuk 
Yusof Haslam, features the fresh new talents of Vince and Khai (of 
Akademia Fantasia fame) and veteran actresses Erra Fazira and Ziana 
Zain. The movie is produced by Skop Productions Sdn Bhd and revolves 
around Vince and Salina (played by Vince and Hetty Sarlene 
respectively), two Form Six students who come from different 
backgrounds but harbour a love for each other. The film chronicles the 
ups and downs of their romance and the conflict that arises when their 
friends and families try to come in between their blossoming 
relationship.

“By getting involved in this project, Celcom is showing its support to the 
local arts and in turn, change people’s perception that Malaysian-made 
films do have quality and substance. ‘Sembilu 2005’ is a film that 
showcases some of the finest actors and talents in the industry today, so 
I have no doubt that it will be a success among movie-goers,” said Dato’ 
Ramli Abbas, Chief Executive Officer of Celcom (Malaysia) Berhad.

“In the past, we have mainly sponsored foreign films, but this time 
around, we are sponsoring a Malaysian made film under our Celcom In-
Showbiz umbrella. We are excited about our involvement with ‘Sembilu 
2005’ because of its multi-cultural plot. As a true Malaysian company - 
one that transcends beyond, race, religion or creed - we identify strongly 
with that theme,” Dato’ Ramli added.

This move will be a key pillar of the Celcom In-Showbiz experience for 
2005. Via the extensive media platform, this further cements Celcom In-
Showbiz’s dominant position and ownership of the movie entertainment 
category in the eyes of the industry and its consumers.



For the film’s preview screening, Celcom will be giving special invitations 
to selected customers who have remained loyal to the Company. In 
addition, downloadables such as ring tones, picture messages, operator 
logos, wallpapers and truetones will be made available to fans of the 
film and customers. To download, users need to type ‘SEMBILU’ and send 
to 29222. There will also be an SMS slogan contest for a chance to win 
exciting prizes.

Another exciting offering are the Limited Edition ‘Sembilu 2005’ 
Recharge Cards featuring the main cast of the movie. The cards are 
valued at RM10 (which comes in two versions) and RM30.

Celcom In-Showbiz is Celcom’s branding umbrella for entertainment-
based promotions. Through this sponsorship, Celcom aims to delight its 
customers by offering meaningful products and services through our 
advanced mobile communications solutions. It has been specially 
designed to cater to customers from all walks of life who enjoy finding 
out the latest updates and also the challenge to test their knowledge on 
any topics within the entertainment, music, TV and arts industries.
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